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Product Images That Explain the Offer KitForma

How to use this guide

Independent creators preparing product images for a downloadable product.

Build a purposeful image set using original crop diagrams, exact geometry,
clear claims, text alternatives and measured export records.

* Assign a specific communication job to each image

* Predict crop and contain geometry before editing

» Match previews to the actual delivered product

* Inspect readable labels and create useful text alternatives

 Record reproducible export and review decisions

Scope and limitations

* No sales, ranking or conversion guarantee

* Not a photography or color-management certification

* Diagram fixtures are learning materials, not finished listing art

* Provider rules checked 2026-10-01; actual upload still needs inspection

Published by KitForma. Edition 1.0. Sources checked 1 October 2026. People and
businesses in worked examples are fictional. This is an independent publication, not
endorsed by the platforms mentioned.

Copyright 2026 KitForma. Usage, support and refund terms are included in LICENSE.txt in
the purchased package.
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Give every product image one
job

A product image should answer a buyer's question. Before opening an
editor, write the question at the top of your worksheet. A first image may
answer “What is this?” A detail image answers “What will | actually
receive?” A size comparison answers “Will this fit my use?” If an image
tries to answer all three with tiny labels, none of the answers may survive
the thumbnail view.

Our fictional case is Weeklight, a printable weekly planning page. The
buyer receives a digital document, not the desk, pen or frame used to
present it. We will plan a small image set: an overview, a readable detail, a
contents view and a clear usage illustration. This is a communication
exercise, not a promise that a particular composition will generate sales.
Its success can be judged by what a reader understands.

Begin with a claim ledger. For each proposed visual, record the fact it
communicates and the evidence behind that fact. A “two paper sizes” label
needs two actual delivered editions. A close-up should come from the
released document, not from an earlier design with better spacing. A
mockup should be marked as an illustration when its presentation could be
mistaken for a photograph of a physical product.

Keep an untouched source and work on copies. Name each copy by its
role and revision, such as weeklight-overview-r1, rather than a vague
sequence of exports. The source is useful when a later crop removes an
important edge or repeated compression damages small text. A smaller
output cannot restore details that were discarded earlier, so preserving the
original makes revisions less expensive.
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Finally, write an acceptance question for each image. For the overview:
can a viewer identify a weekly printable without reading the full listing? For
the contents view: can they distinguish what is included from decorative
props? For the detail: can they inspect the actual line style? These
questions help you stop editing when the image does its job. They also
identify failures that a pixel-dimension check alone cannot detect. Keep
the answers with the image worksheet so a future revision has a reason,
not merely a different style.
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Sources and tools

[S1] Etsy: Requirements and Best Practices for Images in Your Etsy
Shop

Checked: 2026-10-01

[S2] W3C: Understanding Contrast (Minimum)
Checked: 2026-10-01

[S3] W3C: An alt Decision Tree
Checked: 2026-10-01

[S4] KitForma Product image mockup
Checked: 2026-10-01

Image crop

Optional crop operation; inspect retained content

https://kitforma.com/en/image-crop/

Image resize

Optional proportional scaling

https://kitforma.com/en/resize/

Image compression

Optional candidate exports; measure saved file

https://kitforma.com/en/compress/

Color contrast

Check selected text/background colors

https://kitforma.com/en/color-contrast/

Product image mockup

Optional illustrative composition, not physical-product evidence

https://kitforma.com/en/product-mockup/
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https://help.etsy.com/hc/en-us/articles/115015663347-Requirements-and-Best-Practices-for-Images-in-Your-Etsy-Shop
https://help.etsy.com/hc/en-us/articles/115015663347-Requirements-and-Best-Practices-for-Images-in-Your-Etsy-Shop
https://www.w3.org/WAI/WCAG22/Understanding/contrast-minimum.html
https://www.w3.org/WAI/tutorials/images/decision-tree/
https://kitforma.com/en/product-mockup/
https://kitforma.com/en/image-crop/
https://kitforma.com/en/resize/
https://kitforma.com/en/compress/
https://kitforma.com/en/color-contrast/
https://kitforma.com/en/product-mockup/
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Inside the complete guide

Read destination requirements without turning them into folklore
Calculate the shape before touching the crop

Protect the subject through changing thumbnails

Keep text readable and provide its meaning elsewhere

Use mockups to explain, not to invent the product

Export for quality and measure the saved file

Assemble a consistent set without repeating the same information
Capstone: turn a source into an honest product image set

Answer key and an image review you can repeat
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